
 

ADVITO RELEASES 2009 INDUSTRY FORECAST FOR BUSINESS TRAVEL 

 
Increased uncertainty and price variance make the case for added diligence in preparing 
travel budgets, sourcing program components 
 
DALLAS, Oct. 2, 2008 – Net airfares will increase on average by 6 percent to 8 percent against 
2008, while additional fees will increase the total cost of air travel even more. Meanwhile, softening 
demand in the hotel market will progressively strengthen buyers’ negotiation power, according to 
the just-released 2009 Industry Forecast from Advito, BCD Travel’s independent consulting unit. 
 
“We recognize that the current macroeconomic situation is uncertain, but we are publishing the 
Industry Forecast to provide some guidance to travel executives as they plan and negotiate in a 
volatile environment,” said Mary Ellen George, general manager of Advito. “The continued 
slowdown in global growth, the high oil price and several other factors are putting a constraint on 
market player confidence. In this environment, corporations are more actively recognizing the true 
value of travel executives and buyers in controlling spend.” 
 
George also noted market price inflation means buyers will both rely increasingly on accurate 
travel spend data and experience less success in obtaining year-over-year reductions in average 
rates: “Any pursuit of savings and cost avoidance requires fact-based analysis of the travel spend 
and a good understanding of what buyers can offer the suppliers in return. Given the market’s 
volatility, monitoring the program on a regular basis will be more crucial than ever, and managing 
demand as well as booking behavior will become as important as tracking changes in the business 
travel marketplace.” 
 
The 2009 Industry Forecast builds on Advito’s thorough understanding of the business travel 
market and the influence of global and local factors to provide travel managers and buyers with 
vital information for planning their travel budgets in the new calendar and/or fiscal year. 
Additionally, the Industry Forecast serves as a valuable reference for companies striving to source 
program components and manage travel services in a volatile environment.  
 
The full Advito 2009 Industry Forecast is available at www.advito.com (in the Resource Center 
section under “White Papers”). Following are a few of the report’s key predictions: 
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• Airfare increases: The airlines will react to the challenging environment by further trying 
to reduce costs and exploring ways to add new revenues, leading to an increase in the 
total cost of air travel. “On average we predict 2009 rates to increase against 2008 by 6 
percent to 8 percent, but with clear differences by region and trip category,” said Bob 
Brindley, vice president of Advito. “Unlike previous years, unbundling of services and the 
resulting fees are on the rise, and are projected to add another 3 percent to 5 percent to 
the total cost of air travel.”   

 
• Hotel rates and supply: In 2009, softening demand in the hotel market will progressively 

strengthen buyers’ negotiation power. Rates are forecast to rise by 4 percent to 8 percent, 
but this prediction is an average of some extremes. In cities where demand is slowing, 
rates are projected to climb less or not at all. In the Middle East and Asia Pacific, Advito 
predicts steep rate increases of as much as double the average cited above.  

 
• Meeting costs: Corporate meeting budgets and the number of meetings will not increase, 

but the cost of conducting those will. Increases are projected to mirror those on the 
transient side, between 4 percent and 8 percent. Certain markets are again projected to 
display significant rate variation, with some cities in Asia Pacific and the Middle East 
predicted to be high-demand destinations.  

 
• Car rental rates:  Rental car rates are expected to increase slightly by 3 percent to 4 

percent, mainly in the U.S., as rental car companies lift rates and add service fees. In 
Europe, rates are expected to stay flat due to fierce competition. The highest car rental 
increases are predicted in the Asia Pacific region.  

 
- END- 

 
About Advito 
Advito provides travel-management advisory, procurement and outsourcing services that guide clients through 
a complex travel environment. Advito’s focus on consulting delivers proven value, unbiased counsel and a 
customized approach for every client and every engagement, together with industry expertise and access to 
data to drive quantifiable decision-making. Advito is headquartered in Dallas and London, and operates in key 
business markets around the world. Advito is an independent operating unit of BCD Travel, the world’s third-
largest travel management company, owned by BCD Holdings N.V. For more information, visit 
www.advito.com.  
 
About BCD Travel  
As a leading provider of global corporate travel management, BCD Travel simplifies and streamlines the 
business of travel. This benefits our client’s organization on every level: from the bottom-line to the business 
traveler. BCD Travel operates in more than 90 countries on six continents, with US$14 billion in total sales 
and a combined worldwide workforce in excess of 13,000. BCD Travel is a BCD Holdings N.V. company. For 
more information, visit  www.bcdtravel.com. 
 
About BCD Holdings N.V.  
BCD Holdings N.V., a Dutch family-owned company founded in 1975 by John Fentener van Vlissingen, is a 
market leader in the travel industry. The BCD Holdings companies are: BCD Travel (global corporate travel 
management), Park 'N Fly (off-airport parking), TRX (travel transaction processing and data integration 
services) and Airtrade (leisure travel). The company employs approximately 15,000 people and operates in 
more than 90 countries with total sales, including franchising, of US$15 billion. For more information, visit 
www.bcd-nv.com.  
 


